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1. Executive Summary

Summary Findings

“Tax Exemptions/Removals alone is not enough”
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The main recommendations

Summary conclusions

2. Report Objectives

“Price Controls can make the gains of tax exeptions and removals felt
by women through sanitary products”
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3. Programme description Purpose of the report
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5. Research Questions

“Regulations and penalties can enforce price controls fo the benefit of
women and girls in affording sanitary products”
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6. Findings

The following Are the Research Findings Which Incorporate 
Lessons from other Countries.

6.1 Taxes Levied on Mestrual Hygiene Tools in Zimbabwe 

“Pads and cotton wool should be made available in public places
just as condoms are”



9“A menstrual hygiene products tax fund “The Pad Tax” to subsidise sanitary 
products as well as free distribution should be enacted , a case of the UK.”
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6.2 Zimbabwe Tax Reduction and National Budget

6.3. African States on Menstrual Hygiene Tax

“Promote female entrepreneurs to produce safe sanitary products and
make the environment conducive to work with them”
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Rwanda

Nigeria

South Africa

Tanzania

Lesotho

“Citizens must be involved and made aware on the laws on sanitary 
products and demand accountability”
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Malawi

6.4. Key Reasons Why Tax Reduction May Fail The Customer

The Copenhagen Economics Study2 points out that:

“Create a Task Force to monitoring prices, implementation of 
the regulations on sanitary products”



13

6.5 Types of Taxes available for relief of Menstrual 
     Hygiene Products and Services

Zero Rated VAT Versus VAT exempt

“Media must be a key partner in reporting and monitoring
prices and behaviors in the menstrual hygiene products industry”
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7. Further Factors That Enable Affordability of Menstrual 
    Hygiene Management Tools for the Consumer

“Tax Exemptions/Removals alone is not enough”
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8. Campaign Tips

The following are campaign tips for campaigners and advocates

“Price Controls can make the gains of tax exmeptions and removals felt
by women through sanitary products”
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9. Conclusions

10. Recommendations

“Create a Task Force to monitoring prices, implementation of 
the regulations on sanitary products”
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“Media must be a key partner in reporting and monitoring

prices and behaviors in the menstrual hygiene products industry”
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